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PUBLIC LANDS 
Mission Statement 
Through an interagency partnership, our 
mission is to reduce litter and dumping 
by identifying root causes and solutions. 
This will be accomplished through 
education and awareness programs, 
clean-up of public lands, and 
enforcement efforts. 
 
Four Program Areas 
• Strategic Planning 
– Anti-litter and desert dumping strategic plan 
– Recycling components 
• Messaging Campaign 
• Litter and Dumping Clean-ups 





• 47 volunteer clean-ups conducted 
– 2,257 cubic yards of waste removed 
Highlights and 
Accomplishments 
• 2408 Volunteers donated 10,646 hours 



































Number of volunteer hours by quarter 
Alternative Work Forces 
• Nevada Division of Forestry 
• Spring Mountain Youth Camp 
– 5 Events with alternative work forces 




• Bailey Middle School students 
Messaging 
Messaging Highlights 
• Print Ads 
– 25 ads in Las Vegas Review Journal, In Business Las 
Vegas, El Tiempo, and El Mundo in October 2006, February 
2007 and March 2007 
• Republic Services Partnership 
– Four ads in seven zone publications of The View and eight 
zone publications of The News in June and July 2007 
• Spanish Radio 
– 332 spots on the #1 Spanish-language radio station (KWID-





• Metro Networks 
– 521 ten-second traffic sponsorships in the morning and 
afternoon drive times in October 2006, February 2007 and 
March 2007 
• Billboard 
– North Face Tri-Vision billboard on US 95 at Russell 
December 2006 – February 2007 
• Cinema Ads 
– 80 screens (2 ads per screen) November and December 
2006  
 
Phase I  
Campaign Results 
• Campaign generated nearly a quarter million 





















Phase II starting in June 
• Increase public awareness about 
desert dumping and urban littering 
• Increase the media’s awareness of 
the dumping and littering problem 
• Over the life of the campaign, 
modify behavior to reduce littering 
and dumping by Clark County 






• GIS database 
• Continued community engagement 
through volunteerism 
• Continued education through 
outreach 
• Increased clean-ups 
• Increased messaging 
• Increased partnerships 
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